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UP, A COOPERATIVE GROUP COMMITTED  
TO THE IMPROVEMENT OF LIFE STANDARDS 

Up (formerly Chèque Déjeuner) is a cooperative group that creates services and payment 
solutions with a social and local impact. It provides companies and local authorities with the 
means to act at the right scale in order to improve the purchasing power and quality of life of 
employees and citizens alike. 

 

 

Staying true to its cooperative DNA, Up has been committed since its inception to building a more 
sustainable society by putting people at the heart of the economy.  

In France, Up Group’s solutions enable more than 80,000 clients — companies of all sizes, CSEs, 
social partners, local authorities and social organizations — to improve the purchasing power and 
living conditions of nearly 8 million people on a daily basis, thanks to a partner network of over 
300,000 businesses.  

Employing 2,951 people across 22 countries, Up generated 566 million euros in revenue in 2021. 
The Up Group is the only player in its sector to combine an international dimension with a 
cooperative governance. 

 

In France, its best-known brands are the 
UpDéjeuner® meal voucher, the UpCadhoc®, 
Chèque Culture® and Chèque Lire® gift vouchers, 
as well as the Chèque Domicile® pre-financed 
Universal Service Employment Voucher (CESU).  

Local authorities and social services rely more 
specifically on the Chèque de Services® 
personalized support vouchers, as well as digital 
systems such as UpCohésia® and UpEpass®, in 
order to securely allocate welfare and social 
subsidies. 

 
  

Up advocates for a more 
democratic access to a 
healthier diet, culture and 
recreational activities, it 
also promotes sustainable 
modes of consumption.  



 

OUR KEY NUMBERS (2021) 

 
 

 

  



A DEMOCRATIC COMPANY  
 

Created in 1964 by trade union members, the Up cooperative was founded on the collective 
commitment of all its stakeholders (beneficiaries, companies, businesses, public authorities, social 
partners, social and solidarity economy organizations, etc.) to give birth to the meal-voucher named 
Chèque Déjeuner. In order for “everyone to feel at home”, the founder, Georges Rino, opted for the 
cooperative model of the SCOP. 

The employees choose the management of 
the company by electing their Board of 
Directors, which appoints the president.  

A portion of the profit goes into an undivided 
reserve, which can only be used collectively by 
the company. The remaining profits are shared 
equally among all the employees-members. 
The shares can only be sold at their acquisition 

price which effectively prevents capital gain. The SCOP cannot be sold or relocated.  

This governance model involves employees both collectively and individually in the company’s long-
term decisions and development and ensures Up Group’s independence and sustainability. 
 

A KEY PLAYER IN THE SOCIAL AND SOLIDARITY ECONOMY 
 

Up Group is one of the largest SCOPs in France. Through its governance model and its activities, 
the company has become a historic player in the Social and Solidarity Economy (SSE) 
movement, which promotes a fairer and more sustainable society reconciling economic 
performance with the principles of solidarity and social utility. 

Up Group’s “smart currency solutions” aim at 
democratizing the access of employees and citizens 
to essential sectors (food, culture, sports and leisure, 
etc.) while directing consumption towards the local 
economy: restaurants, independent businesses, 
bookshops, museums, theatres, etc. 

Up Group is committed to actively promoting its 
cooperative principles as defined by the International Cooperative Alliance — democracy, 
voluntary membership, sustainability and commitment to society — both locally and 
internationally. Within the regional unions of SCOPs, the regional chambers of ESS France, the 
SSE International Forum and the Institute for International Social Cooperation, Up group is 
committed to promoting its economic and democratic model wherever it is established. 

  

The parent company of the Up 
group is a Cooperative and 
Participative Company (SCOP) 
which is 100% owned by its 
employees-members. 



 

UP GROUP’S SERVICES IN FRANCE 

Up Group develops payment systems and management solutions which foster both thriving 
businesses and territories. They are built upon a simple operating principle that guarantees their 
effectiveness and efficiency. Vouchers are given to employees or citizens to access predefined 
goods and services (food, culture, gifts, books, etc.), they are intended to be spent within a specific 
timeframe in a network of affiliated businesses.   

These “smart currencies”, which have a positive social impact on the local economy, aim at 
promoting a healthy and balanced food diet for all, the democratization of culture, sustainable 
modes of consumption, a better balance between professional and personal life and a more 
inclusive society where everyone finds their place. 

They improve purchasing power and contribute to the economic activity of the targeted sectors, 
benefitting many businesses in the regions where the Group operates.   

They also address a variety of needs within companies or communities. 

 

EMPLOYEE BENEFITS 
Up has a long history of offering solutions for companies, works councils and local authorities in 
order improve the daily lives of their employees. They cover what are commonly known as social 
benefits and management platforms.   

For HR directors, company managers and CSEs, Up offers a range of services designed to enrich 
and enhance their social policies as well as bolster the commitment of their employees/agents. It 
includes: 

▪ Enabling a quality lunch break  
▪ Boosting purchasing power 
▪ Increasing motivation and commitment 
▪ Improving the quality of life 
▪ Facilitating access to culture and leisure activities 
▪ Fostering responsible mobility 
▪ Simplifying the management of social and cultural activities 

Up’s best-known brands are UpDéjeuner® restaurant vouchers, CESU Chèque Domicile® 
vouchers, UpCadhoc®, Chèque Lire® and Chèque Culture® cultural gift vouchers.           
To meet the dual objective of satisfying new customer needs while successfully accelerating the 
digitization of its services, Up has partnered up with several start-ups. Historically open to innovation, 
with an agile company culture which remains aware of its surrounding ecosystem, Up Group has 
built on such partnerships to commercialize new offers like Prev&Care® and Rosaly® to lighten the 
mental load of employees, as well as the reduce the stress of those who have caregiving 
responsibilities or struggle to make ends meet. 

 

 



INCENTIVES, LOYALTY AND REWARDS 
For sales forces and marketing teams, Up Group creates incentive, motivation and reward 
systems. They often take the shape of event or reward platforms designed to suit the specific needs 
of companies.  

Its best-known brands in this domain are the UpCadhoc® gift certificates and the UpPulse® incentive 
platform. 

 

PUBLIC AND SOCIAL PROGRAMS 

Up Group also designs tailor-made means of payment for public authorities, local authorities and 
associations, which enable the transfer of money to well-targeted populations within a precise 
purpose and framework. Such currencies are socially useful and strengthen locally the principles 
of general interest and solidarity. Increasingly dematerialized, they contribute to the modernization 
of social aid and action while facilitating the secure implementation of public policies towards 
citizens. 

For communities and public authorities, Up Group’s offer specifically designed “smart currency” 
solutions which provide the means to steer public and territorial policies in order to:  

▪ Bring support to underserved communities 
▪ Empower the youth  
▪ Promote the ecological transition 
▪ Build a more inclusive society 
▪ Boost the local economy 
▪ Provide a quick response to an emergency 
▪ Support home care 

®Through the personalized support vouchers Chèques de Services  or the digital means of 
® ®payment for social aid and subsidies UpCohésia and UpEpass .  
        

SERVICES FOR BUSINESSES 
Up’s solutions have a positive impact on the activity of local businesses, bringing in several billion 
euros in sales each year in affiliated sales outlets. They contribute significantly to supporting the 
local economy which is, in turn, essential to the economic health of regions. They also support the 
recovery of sectors that were heavily impacted by the health and social crisis linked to Covid-19. 

Up is continuously developing tools that facilitate voucher management and improve their 
commercial efficiency. For example, with the acquisition in 2019 of the start-up lesHabitués®, an 
app allowing customers to open a prepaid and rechargeable account in a shop, Up is spreading the 
use of innovative payment solutions that help build loyalty among customers of small food shops. 

 
 
 
 
 



CSR IS AT THE HEART OF UP’S STRATEGY  

The Up Group’s CSR approach is part of the reference framework governing all of the 
company’s actions. Structured around five areas (governance, economic, corporate, social and 
environmental), the action plan is supervised by a strategic and operational CSR steering 
committee that enables the Group’s Board of Directors, the Chairman and all the departments in 
France and abroad to align their decisions with the objectives for each of the areas. 

 
COLLABORATIVE ECONOMIC DEVELOPMENT 
To promote sustainable growth, the Up Group favours innovative alliances that help accelerate 
the diversification and digitalization of its “core business” products, which results in a positive impact 
on the ecosystem. 

While preserving its governance and autonomy, Up Group has acquired Leeto to democratize the 
access to cultural and social activities within companies thanks to its digital solutions, which are 
more flexible and practical for employees, social and economic committees, and SMEs. 

In France, the company has also formed successful partnerships with HophopFood to combat food 
waste, ToutesMesAides to facilitate access to social assistance and Prev&Care to support 
employees who are caregivers. 
At the same time, the cooperative has set up a responsible purchasing approach to build 
sustainable relationships with its suppliers, particularly those from the SSE sector. This approach is 
based on a two-way control of the risks and challenges of sustainable development within the 
purchasing process. In addition to monitoring a constantly evolving landscape of norms and 
regulations (France’s Duty of Vigilance law, Sapin II and ISO 20400), Up Group’s objective is to 
go beyond compliance with local legislation and standards in the countries in which it operates 
to align itself with the principles of the United Nations Global Compact. 

 
AN AMBITIOUS SOCIAL POLICY 
As a cooperative company that creates solutions to improve employees’ purchasing power and life 
standards, Up Group has an ambitious human resources policy focused on the professional 
fulfilment of each employee. 

To support its employees in the transformation of the Group and its businesses, Up relies on a set 
of five values (commitment, innovation, solidarity, entrepreneurship and fairness) to promote skills 
development and internal mobility for all, thanks in particular to its internal Academy Up program. 

With the 3 trade unions that created the Group still sitting on the Board of Directors, as well as 
employee representatives, social dialogue is at the core of the company’s project. It is conducted 
more broadly through a European Works Council, which has 18 elected representatives from 6 
countries. 

This commitment to dialogue enables Up Group to make well-being and quality of life at work a 
priority, thanks to the development of a program that trains and educates employees about 
psychosocial risks, food management, health and stress management, both on-site and remotely. 
Daily life assistance services are also available, so that employees may find a better balance 
between their professional and personal lives. 

Up actively combats discrimination and is working, in particular, to promote gender equality and 
the inclusion of people currently out of the work force. The company regularly conducts training and 



awareness-raising initiatives and has set up “sexist behaviour and sexual harassment” referents, as 
well as a new agreement on disability drawn up with the trade unions. Today, the cooperative’s 
Board of Directors is equally composed of women and men, and the employment rate for people 
with disabilities is 6%. 

The signature of the Diversity Charter and an agreement on the prevention of discrimination, the 
Charter for the inclusion of exiles and refugees in the workplace (drafted by Singa and Utopies), all 
demonstrate Up’s commitment. On a national scale, Up Group also notably joined the “France une 
chance” initiative. 

 
A COMMITMENT TO SERVING THE PUBLIC INTEREST 
Belonging to the social economy sector goes hand in hand with a dual requirement of solidarity and 
responsibility. Since its creation, the Up Group has been committed to fighting social inequality on 
a local scale, in the very regions where it is implanted through a policy of societal sponsorship 
directed at vulnerable and disenfranchised communities through a better access to 
education, culture, food, housing and health. 

 

Since 2017, the Up Corporate Foundation has been putting this 
“power to act together” into practice, to improve the daily lives of as 
many people as possible, working for social progress and impact on a 
local scale. It organizes initiatives based on the Group’s cooperative 
values in every country where it operates. In addition to financial support, 
it enables the group’s employees to volunteer more often through the 
allocation of solidarity leaves and the implementation of rounding off 
salaries to support preselected associations. 

 

The Up Group has also established structuring 
partnerships with associations and NGOs. After 
launching the first collection of meal vouchers in France in 
1999, the Up Group created the “Je Déj, Je Donne” 
operation in 2009 in partnership with Action contre la 
Faim. This program has raised more than 6 million euros in 
meal vouchers to act against hunger worldwide. 

The Up Group also promotes Bleu Blanc Coeur and Le Rire Médecin to its clients and their 
beneficiaries.  

 
A SUSTAINABLE COOPERATIVE 
By joining the United Nations Global Compact, Up Group has made the fight against global warming 
part of its strategic objectives. Up is now the 1st carbon-neutral cooperative in France. 

The group’s environmental policy was formalized in 2018 to measure, reduce and compensate its 
impact on the environment. Today, 47% of the group’s subsidiaries include environmental criteria in 
their purchasing decision, compared with 31% three years ago. The company, which is aiming for 
carbon neutrality for its main subsidiaries around the world, is widely encouraging them to conduct 
a carbon footprint. 



In France, its flagship product, UpDéjeuner, is based on recyclable cards and checkbooks 
certified as 100% Made in France, from sustainably managed forests and fully recyclable. 
The Up group will provide its customers with a carbon footprint calculator so that they can choose 
between the paper vouchers and the payment card with full knowledge of their impact. 

Lastly, the Up group offers solutions with an environmental vocation, such as the sustainable 
mobility solutions offered in France by UpOne, LastMinuteSottoCasa in Italy or HopHopFood in 
France, which helps reduce unsold food and waste, or eco-vouchers that encourage responsible 
consumption in Belgium (Monizze) or Romania (Eco-voucher). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
  



SOME KEY DATES 

UP, NEARLY 60 YEARS OF HISTORY... 

▪

▪

▪

▪

▪

▪

▪

▪

1964: Creation of the Chèque Coopératif pour la Restauration cooperative

1972: Birth of the Chèque Déjeuner®

1976: The cooperative takes the name of its flagship product: Chèque Déjeuner®

1986: The cooperative is 1st in its market

1990: It starts diversifying with the Chèque Lire® and internationalizes its activities with 

Ristoservice in Italy.

1994: First social aid voucher system with the Chèque de Services® to help the most 

disenfranchised citizens in their daily lives.

1996: Acquisition of Chèque Cadhoc®.

1999: Creation of Fondation du Groupe Chèque Déjeuner

 Creation of the Culture Cheque® 

▪

▪

▪

▪

▪

▪

▪

▪

▪

2008: Launch of the 1st dematerialized offer with the gift card

2009: 1st carbon footprint audit in France

2011: Launch of the 1st wave of mobile apps for Chèque Lire®, Chèque Culture®, Chèque 

Cadhoc®

2014: Launch of the Chèque Déjeuner® payment card in France

2015: “Groupe Chèque Déjeuner” becomes “Groupe Up”

2016: Acquisition of Kalidea® which specializes in CSE services

2019: Acquisition of LesHabitués®, a start-up specializing in customer loyalty for local 

businesses, the “Chèque Déjeuner®” and “Chèque Cadhoc®” brands become

“UpDéjeuner®” and “UpCadhoc®”

2021: Acquisition of CSE services start-up, Leeto®

2022: Acquisition of start-up Hexeko, to release the UpOne® multi-benefit offering and 

launch may®, a new start-up.



 

 

 

 
For more information: 

group.up.coop 
 

Press contact: Le Bureau de Com 
Laurine Latrubesse: 01.85.09.28.20 

 

group.up.coop
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